
CITY OF SARASOTA - BRAND SURVEY
SUMMARY OF RESULTS

TOTAL RESPONSES: 2681

of respondents
live in Sarasota

95%
are full-time
residents

85%
have lived here
at least 11 years

54%WHO TOOK
THE SURVEY?

72% 
of respondents
do not think the
logo represents
Sarasota or are
indifferent. 

67% of respondents dislike
or are indifferent to the

current logo. 

67%

54% of people think the
current logo is unique.

54%

When people think of Sarasota, the
first things that come to mind are
the beaches, the bayfront, the arts,
and downtown.



HOW PEOPLE SEE
SARASOTA

54% of respondents view
Sarasota as sophisticated
and exciting.

62% of people aspire for Sarasota to be
artistic, cultural, and creative 

46% of people aspire for Sarasota to be
green, scenic, and environmental 

44% of people aspire for Sarasota to be
friendly, welcoming, and outgoing 

25% of people aspire for Sarasota to be
historic and traditional

FUTURE ASPIRATIONS
FOR SARASOTA

SURVEY DURATION
March 8 - April 8

CITY OF SARASOTA
BRAND SURVEY



WHAT COMES TO MIND WHEN LOOKING
AT THE CURRENT LOGO

Open March - April 8

SURVEY DURATION
March 8 - April 8

CITY OF SARASOTA
BRAND SURVEY

ADDITIONAL DEMOGRAPHICS


